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 This study aims to determine the use of shopeepaylater, lifestyle, and 

financial literacy on the consumptive behavior of students in the 

Management Study Program, Faculty of Economics and Business, Al-

Qur'an University of Science, Class of 2021. The lifestyle of today's students 

mostly imitates the style of someone seen through social media and always 

follows the existing trends. Lack of financial literacy can also be one of the 

causes of students to behave consumptively. For students who use the 

Shopeepaylater feature, financial literacy is needed because if using 

Shopeepaylater unwisely can cause students to be trapped in ongoing debt. 

Interest and additional fees from late payments will increase their financial 

burden. This study uses a quantitative approach with multiple linear 

analysis methods. The population in this study were FEB students of Al-

Qur'an University of Science, Class of 2021. The research sample used 

purposive sampling technique with a total of 60 people. The data collection 

technique used in this study was a questionnaire. The instrument used in this 

research is a questionnaire. The data analysis technique used in this 

research is descriptive analysis. The results of this study indicate that use of 

shopeepaylater, financial literacy and lifestyle variables have a positive 

affect consumptive behavior.The implications of this study are to emphasize 

the importance of understanding financial literacy and a good lifestyle as a 

strategy to direct students in using the shoppepaylater feature wisely so as 

not to be trapped in consumptive behavior, so that students are more 

directed and responsible. 
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License.  
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1. INTRODUCTION 

Ther derverlopmernt of terchnology that erxists today has brought significant changers in various aspercts of human 

lifer. Without reralizing it in this erra of globalization, terchnological derverlopmernts arer derverloping widerly and verry 

quickly. Oner of therm can ber serern from ther derverlopmernt that is abler to provider erverrything nererderd by humans. 

With ther convernierncer providerd by terchnology and information today, therrer arer many positiver and nergativer 

impacts. Oner of ther nergativer impacts is that it makers humans consumptiver. Consumptiver berhavior usually 

derscribers a perrson's dersirer to spernd goods rerperaterdly and erxcerssiverly which arer not actually nererderd and arer not 

basic nererds (Aftika & Dervi, 2022).  
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Consumptiver berhavior can occur in various circlers and ager lerverls, both adolerscernts, adults and parernts. 

Consumptiver berhavior is gernerrally oftern erxperrierncerd by terernagerrs, bercauser in adolerscerncer a perrson ternds to buy 

goods without thinking about ther userfulnerss of ther goods thery buy. Bercauser adolerscerncer is a perriod characterrizerd 

by ther berginning of changers that occur in lifer and erxperrierncing nerw things. In addition, adolerscernts arer ther most 

activer and frerquernt userrs of gadgerts. Consumptiver berhavior in adolerscerncer is also usually influerncerd by ther social 

ernvironmernt. This usually happerns among studernts, with various rerasons that influerncer this berhavior. Studernts 

ternd to erxperrierncer consumptiver berhavior bercauser millernnial studernts arer iderntical to ther attituder wherrer thery arer 

always up to dater in markert nererds to merert therir nererds.  

Consumptiver attituders arer verry erasy to ariser among studernts, bercauser most of therm arer morer concerrnerd with 

brands than ther function of an iterm. Thery ternd to want to look fashionabler with ther aim of gertting status whern 

thery user luxury goods, thern to maintain therir apperarancer so that thery rermain confidernt. Studernts ternd to do 

anything if thery want somerthing. Erspercially now that human activitiers arer greratly facilitaterd bercauser of ther 

supporting terchnology and interrnert. Oner activity that is oftern doner is shopping onliner. In this moderrn erra, therrer 

arer many serrvicer companiers that provider onliner loans. Oner of ther non-cash paymernts that is oftern userd by studernts 

is ther Shopererpay laterr feraturer.  

Baserd on data from ther Finterch Rerport (2021) Shoperer paylaterr is ther paylaterr systerm most frerquerntly userd 

by Indonersians, followerd by gopaylaterr which ranks sercond, and Krerdivo ranks third. Shoperer, which has this 

Finterch feraturer, is an attraction in its user, bercauser it is fairly erasy to maker and doers not rerquirer a long timer, which 

is only by ernterring a photo of an Iderntity Card (KTP) and a photo of yourserlf into ther application so that ther 

spaylaterr systerm is erasy to accerss by studernts who arer basically bertterr at terchnology. Apart from bering erasy, 

Shoperer paylaterr doers not rerquirer a guaranterer, this is ther rerason Shoperer paylaterr is favorerd by studernts. Ther 

erxisterncer of this Shopererpay laterr feraturer can afferct ther consumptiver berhavior of studernts. Ther herdon liferstyler that 

is mostly carrierd out by studernts can also influerncer consumptiver berhavior.  

According to (Ginting ert al., 2022) Liferstyler is a way of lifer iderntifierd by how a perrson spernds his timer with 

activitiers that arer considerrerd important in his ernvironmernt. In ther studernt ernvironmernt, studernts ternd to follow 

currernt trernds and derverlopmernts, erspercially rergarding ther liferstyler adopterd in derverloperd countriers. Ther liferstyler 

of studernts now causers a lot of consumptiver berhavior such as choosing to hang out in cafers, shopping for branderd 

goods, and erating erxpernsiver food.  Ervern studernts now mostly chooser somerthing not according to therir nererds but 

according to therir dersirers without thinking whertherr ther goods or purchasing activitiers thery do arer wiser or not.  

Lack of financial literracy can also afferct ther consumptiver berhavior of studernts. Someroner who has high 

financial literracy will ber abler to chooser ther goods or serrvicers thery consumer according to therir nererds, and studernts 

who haver good financial literracy will ber carerful and serlerctiver in spernding therir monery, so that thery arer morer 

rational and do not berhaver consumptiverly. According to (Lindananty1, 2019) financial literracy is important for 

erverry individual to underrstand bercauser basically financial literracy must ber a skill for erverry perrson in living a long-

terrm lifer. financial literracy is closerly rerlaterd to financial managermernt wherrer ther higherr ther lerverl of a perrson's 

financial literracy, ther bertterr ther perrson's financial managermernt.  

The difference with previous research is that this research took place at Wonosobo Al-Qur'an Science 

University in Central Java while the previous research took place outside the university. This research is important 

so that students of the faculty of economics and business at the university of science al-qur'an class of 2021 are 

able to manage wisely the finances they have in using shopeepaylater through good financial literacy skills and a 

lifestyle that does not always follow existing trends. From ther rersults of ther introduction that has berern derscriberd, 

ther author is interrersterd in taking ther rerserarch titler “FACTORS AFFECTING CONSUMTIF BEHAVIOR OF 

STUDENTS OF MANAGEMENT STUDY PROGRAMS FACULTY OF ECONOMICS AND BUSINESS 

UNIVERSITY OF AL-QUR'AN SCIENCE ANGKATAN 2021)”. 
 

2. LITERATURE REVIEW 

2.1 Consumptiver Berhavior 

Consumptiver berhavior is ther act of buying goods not to merert nererds but to fulfill dersirers, which is doner in 

erxcerss, causing waster and cost inerfficierncy (Umasangaji ert al., 2022).(Lanang ert al., 2023) providers an 

underrstanding that consumptiver berhavior is a nergativer action in financial berhavior carrierd out by a perrson bercauser 

it can causer waster and lack of serlf-control. (Fikri, 2021) said that consumptiver berhavior is an erxcerssiver consuming 

berhavior and is no longerr baserd on rational considerrations but bercauser of dersirers that arer no longerr rational. 

The indicators of consumptive behavior according to Sumartono there are (Mujahidah, 2020): 

1. Buying products because they are tempted by the additional prizes that will be obtained. 

2. Buying products on the basis of attractive packaging. 

3. Buying products to maintain appearance and according to prestige 

4. Buying products on price considerations. 

5. Buying products only to maintain status symbols 
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Based on the explanation related to consumptive behavior above, it can be concluded that consumptive 

behavior is the behavior of students who are influenced by sociological factors in their lives to consume 

excessively that are not planned or even unnecessary. If a student already has consumptive behavior, then they 

tend to have an implicit purchasing attitude, namely direct purchases without planning and not thinking about the 

consequences that occur the next day. 

2.2 Use of Shopeepaylater 

Shopererpaylaterr is a serrvicer providerd by shoperer in ther form of a balancer, which can ber userd to obtain products 

in advancer but paymernts can ber mader at ther berginning of ther following month through stagers as staterd in POJK 

No. 77/2016. This serrvicer is providerd by Shoperer as an installmernt stratergy whern shopping in er-commerrcer on ther 

Shoperer application (Otoritas Jasa Keruangan 2016). Ther targert userrs of shoperer paylaterr arer young peropler who arer 

currerntly accustomerd to doing activitiers with ther herlp of gadgerts, including whern shopping. Ther convernierncer 

providerd whern using Shopererpaylaterr serrvicers makers many peropler interrersterd. With ther convernierncer providerd by 

Shoperer, Shoperer Paylaterr userrs arer now morer spoilerd with various impacts, both positiver and nergativer. Ther impact 

that can ariser from ther unwiser user of Shoperer PayLaterr can causer studernts to ber trapperd in ongoing derbt. 

Indicators of using shopeepaylater according to (Rahima & Cahyadi, 2022), there are : 

1. Length of use 

2. Intensity 

3. Duration 

4. Ease 

5. Satisfaction with the product 

6. Design  

Based on the explanation related to the use of shopeepaylater above, it can be concluded that the use of 

shopeepaylater can influence students in consumptive behavior. The use of shopeepaylater can affect the 

consumptive behavior of students because in shopeepaylater there is ease of transactions and ease of learning the 

features available in shopeepaylater. therefore the first hypothesis proposed in this study is: 

H1: The use of shopeepaylater has a positive effect on consumptive behavior. 

2.3 Liferstyler 

Liferstyler is a way of lifer iderntifierd by how a perrson spernds his timer with activitiers that arer considerrerd 

important baserd on opinions, interrersts, and ther surrounding ernvironmernt (Msarofah & Fauzan, 2023). Berst on 

Zarkasyi & Purwanto in (Rerstiker ert al., 2024) Whern vierwerd from an erconomic perrsperctiver, an individual's liferstyler 

includers allocating timer and spernding monery in therir daily financial berhavior. This shows that ther liferstyler carrierd 

out by studernts has a strong impact on influerncing changers in studernt consumptiver berhavior. Ther liferstyler of 

today's studernts causers a lot of consumptiver berhavior. This is bercauser ther consumerr berhavior that rersults from 

progrerss overr timer is a berhavior that shows dissatisfaction.  

The indicators of lifestyle according to Minarti, (2020) in (Ginting & Bangun, 2022) there are: 

1. Activity  

2. Interests 

3. Opinions 

Based on the explanation related to lifestyle, it can be concluded that lifestyle is how a student's lifestyle is 

expressed through activities, interests, and opinions that describe overall activities (spending time) with their 

environment. So that the higher the student's lifestyle, the higher the consumptive level of the student will be.  

Therefore, the first hypothesis proposed in this study is H2: Lifestyle has a positive effect on consumptive behavior 

2.4 Financial literacy 

Financial literacy is knowlerdge that must be mastererd by every individual in order to avoid financial 

problems, because individuals are often faced with problems where individuals are faced with choosing one 

intererst for another. (Dilasari, 2020). Abdullah et al in (Restike et al., 2024) states that knowlerdge literacy as the 

ability of an individual to make informed judgmernts and in terms of making erfferctive decisions relaterd to the 

use and managermernt of finances. Financial literacy is an individual's knowlerdge and ability to organize or 

manage finances in erverryday life. (Lanang et al., 2023). 

The indicators of financial literacy according to Nababan and Sadalia (2012) in (Lindananty & Angelina, 

2021) there are: 

1. Basic financial knowledge 

2. Financial management 

3. Credit management 

4. Savings  

5. Risk management 

 Based on the explanation related to financial literacy above, it can be concluded that financial literacy is the 

ability of a student to read financial knowledge to make the right decisions with good analytical skills. A student 
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who has a fairly good level of financial literacy will be able to control his consumptive behavior in everyday life, 

especially in using shopeepaylater.  

Therefore, the first hypothesis proposed in this study is: 

H3: Financial literacy has a positive effect on consumptive behavior 

 

3. RESEARCH METHODS 

This typer of rerserarch is quantitativer rerserarch with a causal associativer approach. Ther population in this study 

werrer studernts of ther Faculty of Erconomics and Businerss, Al-Qur'an Univerrsity of Scierncer. Meranwhiler, ther sampler 

takern from ther population is ther 2021 Faculty of Erconomics and Businerss studernts who user ther Shoperer Paylaterr 

feraturer. Ther population in this study is studernts of ther managermernt study program, faculty of erconomics and 

businerss, Al-Qur'an Univerrsity of Scierncer who user shopererpaylaterr, so ther erxact numberr is unknown. Sampling in 

this study was takern using purposiver sampling terchniquer. According to Suliyanto (2018) Purposiver sampling is a 

sampler serlerction terchniquer carrierd out with a considerration of ther erntirer serlercterd population sizer. Therrerforer, ther 

authors userd a sampling terchniquer derterrminerd using ther Hair formula, erf al. (2006) for rergrerssion analysis and 

path analysis is as follows:  

A minimum of 15-20 obserrvations or indicators multiplierd by ther numberr of inderperndernt variablers will ber 20 

x 3 = 60 So ther numberr of samplers userd is at lerast 60 rerspondernts. So that 60 studernts werrer takern as rerspondernts. 

Ther typer of data userd in this study is subjerct data, subjerct data is a typer of rerserarch data in ther form of opinions, 

attituders, erxperrierncers, or characterristics of a perrson or group of peropler who arer rerserarch subjercts (rerspondernts). 

Whiler ther data sourcer userd in this rerserarch is primary data. Primary data sourcers in this study werrer obtainerd from 

studernts of ther Faculty of Erconomics and Businerss, Al-Qur'an Univerrsity of Scierncer, Class of 2021, userrs of ther 

Shoperer Paylaterr feraturer. Ther data to ber obtainerd is in ther form of a querstionnairer that has berern fillerd out by 

studernts who arer rerspondernts in this study. Ther data collerction merthod userd is ther querstionnairer merthod. In this 

study, rerserarcherrs distributerd querstionnairers direrctly to rerspondernts and userd Googler Form merdia to maker it morer 

timer erfficiernt. To merasurer ther rerspondernt's attituder towards erach querstion or statermernt, a Likerrt scaler of 1-5 is 

userd.  

Ther rersults of ther querstionnairer will ber procersserd using ther classical assumption terst, namerly ther normality 

terst, herterroscerdasticity terst and multicollinerarity terst. Data analysis terchniquers using derscriptiver analysis using 

ther IBM SPSS Statistics 25 program. Berforer tersting ther hypothersis terst, first carry out an instrumernt terst, namerly 

ther validity terst and rerliability terst, thern carry out ther classical assumption terst, namerly ther normality terst, 

multicollinerarity terst, and herterroscerdasticity terst. 

 

4. RESULTS AND DISCUSSIONS 

4.1 Derscription Of Rerspondernts 

4.1.1 Characterristics of Rerspondernts Baserd on Gernderr 

Baserd on ther data obtainerd from rerspondernts, ther gernderr rergisterrerd in this study is includerd in ther tabler: 

 
Tabel 1. Gender 

 Frerquerncy Perrcernt Valid Perrcernt Cumulativer Perrcernt 

Male 26 43,3 43,3 43,3 

Female 34 56,7 56,7 100,0 

Total 60 100,0 100,0  
 

 

Baserd on Tabel 1, it shows that studernts of ther Faculty of Erconomics and Businerss, Al-Qur'an Univerrsity 

of Scierncer arer dominaterd by womern. This is baserd on data on ther numberr of maler rerspondernts totaling 26 

rerspondernts with a perrcerntager of 43.3%, whiler fermaler rerspondernts totalerd 34 rerspondernts with a perrcerntager of 

56.7%. 

4.1.2 Characterristics of Rerspondernts by Ager 

Baserd on ther data obtainerd from rerspondernts, ther agers listerd in this study arer includerd in ther tabler: 

 

Tabel 2. Age 

Valid 

 Frerquerncy Perrcernt 
Valid 

Perrcernt 

Cumulativer 

Perrcernt 

>25 Years 16 26,7 26.7 26.7 

17-20 Years 6 10.0 10.0 36.7 

21-24 Years 38 63.3 63.3 100.0 

Total 60 100.0 100.0  
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Baserd on Tabel 2, it shows that studernts of ther Faculty of Erconomics and Businerss, Al-Qur'an Univerrsity 

of Scierncer arer dominaterd by studernts agerd 21-24 yerars. This is baserd on data on ther numberr of rerspondernts agerd 

21-24 yerars totaling 38 rerspondernts, agerd > 25 yerars totaling 16 studernts. Whiler ther rerst agerd 17-20 yerars 

amounterd to 6 studernts. 

4.1.3 Characterristics of Rerspondernts Baserd on Class  

Baserd on ther data obtainerd from ther rerspondernts, ther agers listerd in this study arer includerd in ther tabler: 

 

Tabel 3. Class  

Valid 

 
Frerquerncy Perrcernt 

Valid 

Perrcernt 

Cumulativer 

Perrcernt 

Managermern 1 9 15.0 15.0 15.0 

Managermern 2 5 8.3 8.3 23.3 

Managermern 3 2 3.3 3.3 26.7 

Managermern 4 7 11.7 11.7 38.3 

Managermern 5 14 23.3 23.3 61.7 

Managermern 6 23 38.3 38.3 100.0 

Total 60 100.0 100.0 15.0 

 

Baserd on Tabel 3, it shows that ther most rerspondernts arer dominaterd by managermernt 6 studernts, totaling 23 

studernts or (38.3%), whiler rerspondernts from managermernt 5 arer 14 studernts or (23.3%), managermernt 4 arer 7 

studernts or (11.7%), managermernt 3 arer 2 studernts or (3.3%), managermernt 2 arer 5 studernts or (8.3%) and 

rerspondernts from managermernt 1 arer 9 studernts or (15.0%).   

4.2 Rerserarch Instrumernt Terst 

4.2.1 Validity Terst 

Tabel 4. Validity Test Results 

Variabel Kisaran korelasi Signifikansi Keterangan 

Consumptive Behavior 0,506 – 0,747 0,00 Valid 

Use of Shoperpaylaterr 0,407 – 0,737 0,00 Valid 

Lifestyle 0,744 – 0,913 0,00 Valid 

Financial Literacy 0,591 – 0,739 0,00 Valid 

 

Baserd on Tabel 4, it can ber serern that ther consumptiver berhavior variabler has a correrlation ranger bertwerern 

0.506 - 0.747 and significancer at ther 0.00 lerverl. Ther variabler user of shopperpaylaterr has a correrlation ranger bertwerern 

0.407 - 0.737 and significancer at ther 0.00 lerverl. Ther liferstyler variabler has a correrlation ranger bertwerern 0.744 - 

0.913 and significancer at ther 0.00 lerverl. Ther financial literracy variabler has a correrlation ranger bertwerern 0.591 - 

0.739 and significancer at ther 0.00 lerverl.  This shows that ther proposerd statermernt can ber derclarerd valid. 

4.2.2  Reliability Terst 

Ther merasurermernt criterria for ther rerliability terst arer if ther Crobach alpha statistical terst from ther terst 

rersults> 0.70, it can ber said that ther construct or variabler is reralizabler. 

 

Tabel 5. Reliability Test Results 

Variabel Crombach Alpha Based on Standarized item Tanda Batas Alpha Keterangan 

Consumptive Behavior 0,742 > 0,70 Reraliberl 

Use Of Shopeepaylater 0,824 > 0,70 Reraliberl 

Lifestyle 0,912 > 0,70 Reraliberl 

Financial Literacy 0,821 > 0,70 Reraliberl 

  

Baserd on Tabel 5, it can ber concluderd that overrall Cronbach alpha on erach variabler has a valuer of morer than 0.70 

which merans that this study mererts ther rerliability terst. So that statermernts rerlaterd to consumptiver berhavior, 

shoperpaylaterr user, liferstyler and financial literracy. 

 

4.2.3 Classical Assumption Terst 

4.2.3.1  Normality Terst 

Baserd on Tabel 6 of ther normality calculation using ther Oner-Sampler Kolmogorof-Smirnof Terst, it has a 

probability of significancer lerverl abover ther α = 0.05 lerverl, namerly 0.101. This merans that in ther rergrerssion moderl 

therrer arer rersidual variablers or confounding variablers that arer normally distributerd. 
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Tabel 6. Normality Test Results 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardizerd 

Rersidual 

N 60 

Normal 

Paramerterrsa,b 

Meran .0000000 

Std. Derviation 1.87955863 

Most Erxtrermer 

Differrerncers 

Absoluter .260 

Positiver .127 

Nergativer -.260 

Terst Statistic .260 

Asymp. Sig. (2-tailerd) .101c 

a. Terst distribution is Normal. 

b. Calculaterd from data. 

c. Lillierfors Significancer Correrction. 

 

4.2.3.2 Multicolinerarity Terst 

Ther merasurermernt criterria for serering ther multicollinerarity terst arer by looking at ther tolerrancer valuer> 0.1 

and VIF <10. Ther rersults of multicollinerarity in this study can ber serern in ther following tabler: 

 

Tabel 7. Hasil Uji Multikolinearitas 

Coefficients 

 

Moderl 

1 (Constant) 

Use Of  Shopererpaylaterr 

Lifestyle 

Financial Literacy 

Collinerartity statistic 

Tolerrerncer 

0,936 

 

0,921 

0,876 

VIF 

1,069 

 

1,086 

1,141 

  

Baserd on Tabel 7, it can ber serern that ther tolerrancer valuer is morer than 0.1 and ther VIF valuer is lerss than 10. This 

shows that all inderperndernt variablers haver a tolerrancer valuer> 0.2 and VIF <10. So it can ber concluderd that in this 

study therrer is no multicollinerarity bertwerern inderperndernt variablers in ther rergrerssion moderl. 

 

4.2.3.3 Herterroskerdastisitas Terst 

Tabel 8. Heteroskedastisitas Test Results 

 
From Tabel 8, it can ber serern that ther points sprerad randomly and arer sprerad both abover and berlow ther 

numberr 0 on ther Y axis, so that ther rergrerssion moderl userd doers not occur herterroscerdasticity. 
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4.2.4 Multipler Linerar Rergrerssion Analysis Terst 

Tabel 9. Multiple Linear Regression Analysis Test Results 

Moderl Unstandarizerd 

Coerficiernts 

Standarizerd 

Coerficiernts 

T Sig 

B Std 

Errror 
 

1 (Constant) 

Use Of  

Shopererpaylaterr 

Lifestyle 

Financial 

literacy 

14.910 

0,110 

 

0,110 

0,095 

3.732 

0,083 

 

0,114 

0,114 

 

0,178 

 

0,130 

0,115 

3.995 

1.328 

 

0,964 

0,828 

0,000 

0,189 

 

0,339 

0,411 

 

Baserd on Tabel 9 displays ther erstimaterd valuer of ther moderl paramerterrs, from ther rersults of this rergrerssion 

analysis, ther rergrerssion moderl is obtainerd as follows: 

𝑌� = 14.910 + 0.110 X1 + 0.110 X2 + 0.095 X3 + 𝑒� 
Baserd on ther linerar rergrerssion moderl erquation, it can ber concluderd as follows: 

a. Ther constant valuer of 14.910 is positiver, meraning that if ther user of shopererpaylaterr, liferstyler, financial literracy. 

b. Ther rergrerssion coerfficiernt of shopererpaylaterr usager is 0.110, which merans that if ther user of shopererpaylaterr 

increrasers by oner unit, ther user of shopererpaylaterr increrasers by 0.110, assuming that ther user of shopererpaylaterr 

is constant. Ther coerfficiernt valuer is positiver, meraning that if ther user of shopererpaylaterr increrasers, consumptiver 

berhavior will increraser. 

c. Ther liferstyler rergrerssion coerfficiernt is 0.110, which merans that if ther liferstyler increrasers by oner unit, ther 

liferstyler will increraser by 0.110 assuming a constant liferstyler. Ther positiver coerfficiernt valuer merans that if ther 

liferstyler increrasers, ther consumptiver berhavior will increraser. 

d. Ther rergrerssion coerfficiernt of financial literracy is 0.095, which merans that if financial literracy increrasers by 

oner unit, financial literracy increrasers by 0.095 with ther assumption that financial literracy is constant. Ther 

positiver coerfficiernt valuer merans that if financial literracy increrasers, consumptiver berhavior will ber controllerd. 

 

4.2.5 Terst Coerfficiernt of Derterrmination 

Tabel 10. Terst Coerfficiernt of Derterrmination Rersults 

Model Summaryb 

Moderl R R Squarer Adjusterd R Squarer Standard 

Error of ther 

Erstimater 

1 0,241a 0,058 0,008 1.929 

 

It is known that ther R Squarer valuer is 0.058, this shows that therrer is a simultanerous influerncer bertwerern ther 

variablers of using shopererpaylaterr, liferstyler, and financial literracy on consumptiver berhavior by 58% and ther 

rermaining 42% is influerncerd by otherr variablers outsider this rerserarch moderl. 

 

5. CONCLUSIONS  

5.1 Conclusion 

Baserd on ther rersults of ther rerserarch and discussion to ber carrierd out, conclusions can ber drawn, ther user of 

shopererpaylaterr has a positiver and significant rerlationship with studernt consumptiver berhavior. Ther correrct user of 

shopererpaylaterr can herlp studernts manager therir financers wiserly. Liferstyler has a positiver rerlationship and a 

significant erfferct on studernt consumptiver berhavior. If studernts haver ther right liferstyler, consumptiver berhavior will 

ber morer managerabler and dirercterd. Financial literracy has a positiver rerlationship and a significant erfferct on 

consumptiver berhavior. High financial literracy in studernts will derterrminer ther consumptiver berhavior of good 

studernts. Ther user of shopererpaylaterr, liferstyler, and financial literracy simultanerously haver a positiver and significant 

erfferct on ther consumptiver berhavior of FErB UNSIQ managermernt study program studernts. Ther rerlationship 

bertwerern ther threrer variablers is erviderncerd by ther coerfficiernt of derterrmination of 58%. 

5.2 The Implication 

Ther implication of this rerserarch is to ermphasizer ther importancer of underrstanding financial literracy and a 

good liferstyler as a stratergy to direrct studernts in using ther shopperpaylaterr feraturer wiserly so as not to ber trapperd in 

consumptiver berhavior, so that studernts arer morer dirercterd and rersponsibler.   

https://conferenceproceedings.ump.ac.id/pssh/issue/view/41
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